The modern digital
asset management
(DAM) buyer’s guide



Marketing and creative teams are producing more content than ever
before. Campaigns span dozens of channels, assets are reused across
regions and teams, and brand consistency must be maintained at scale.
As content volume grows, many organizations struggle with scattered
files, outdated assets, and inefficient collaboration.

Digital asset management (DAM) software helps organizations store,
organize, govern, and distribute brand assets from a single platform.
But with many DAM solutions available, choosing the right one requires
understanding your organization’s needs, workflows, and long-term
content strategy.

This guide will help you:

@ Understand what a DAM system is

@ Identify the problems DAM solves

@ Learn the key capabilities to evaluate
@ Compare DAM with cloud storage tools
@ Evaluate vendors effectively

@ Prepare for DAM implementation
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What is a digital asset management
(DAM) system?

A digital asset management system is a centralized platform used to
store, organize, manage, and distribute digital content such as:
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Graphics and Marketing Presentations Campaign
illustrations templates and documents assets

Beyond simple file storage, modern DAM platforms help organizations
control how assets are used, ensure brand compliance, and make it easy
for stakeholders to find and activate approved content.

At its core, a DAM becomes the single source of truth for brand assets,
ensuring that every team works with the most current and approved
content.
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Common challenges DAM solves

Organizations often begin exploring DAM solutions when growing
content libraries create operational challenges.

5 Difficulty finding assets

Teams often spend significant time searching through shared
drives, email threads, or folders to locate the correct files.

E> Regulatory and compliance risk

Teams may unknowingly use assets that haven’t been approved
for legal, accessibility, or industry-specific compliance
requirements.

|:> Inconsistent brand usage

Outdated logos, incorrect colors, or unapproved assets may be
used because teams lack access to current brand resources.

|:> Duplicate or lost content

Multiple versions of the same asset can exist across systems,
creating confusion and wasted effort.

I:> Slow content distribution

Sharing assets with partners, agencies, or internal teams often
requires manual requests or repeated file transfers.

|:> Limited visibility into asset usage

Marketing teams may lack insight into which assets are used
most often or where assets are being distributed.

A DAM platform addresses these challenges by centralizing assets,
enabling powerful search capabilities, and enforcing governance
around asset usage.
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Signs your organization may need
a DAM

Many organizations begin considering DAM when content growth starts
creating inefficiencies across teams.

Common indicators include:
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assets quickly are being used systems or drives
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Agencies frequently Unapproved or non- Sharing assets
request files or compliant assets are externally is slow
brand resources being used in market or inconsistent

If these challenges are common, implementing a DAM platform can
significantly improve content management and brand consistency.
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Key benefits of implementing a DAM

|:> Centralized asset library

Store all digital assets in one secure location that is accessible
to authorized users across teams, regions, and partners.

E> Faster asset discovery

Advanced search, metadata tagging, and taxonomy structures
allow users to locate assets quickly.

I:> Brand consistency

Provide teams with access to approved assets, templates, and
brand guidelines to ensure content remains on brand.

|:> Improved collaboration

Creative teams, marketing teams, and external partners
can collaborate using the same asset library and work from
current versions.

:> Faster time to market

Teams can distribute and reuse assets quickly, accelerating
campaign execution.

I:> Governance and control

Permissions, licensing management, and usage tracking ensure
assets are used appropriately — and that only reviewed,
compliant assets reach market.
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Cloud storage vs DAM:
what’s the difference?

Many organizations initially manage digital assets using cloud storage
tools such as Google Drive, Dropbox, or SharePoint. While these
platforms are useful for file storage and collaboration, they are not
designed specifically for managing marketing assets at scale.

A DAM platform provides additional capabilities designed for marketing
and brand management.

CAPABILITY CLOUD STORAGE

Store files @
File sharing @

OOOOO:

Advanced asset search Limited

Metadata tagging Limited

Brand governance @

Version control Basic Advanced

Template-based creation @
Asset analytics @

External asset portals Limited

CO®

Cloud storage systems focus on storing and sharing files, while DAM
platforms are built specifically to manage brand assets, enforce brand
standards, and enable efficient content distribution.
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Core capabilities to look for in a DAM

When evaluating DAM platforms, it is important to assess capabilities
beyond basic storage.

Powerful search Flexible taxonomy

and metadata The system should support

A DAM should allow users to customizable asset organization
locate assets quickly using tags, structures that match how your
metadata, filters, and Al-assisted teams work.

search.

Template-based asset creation

Some DAM platforms allow teams to generate on-brand assets using
locked templates, enabling non-designers to create approved materials
safely.

Brand governance & compliance Integrations
Look for capabilities that help A DAM should integrate with tools
enforce brand standards, such as: already used by your teams, such as:
* Approved asset libraries » Adobe Creative Cloud
« Brand guideline management * CMS platforms
* Version control * Marketing automation systems
* Project management tools

Permissions and user management Asset analytics

Granular access controls ensure Insights into asset usage help

users only see and use assets teams understand which content

relevant to them. performs best and where assets
are being used.
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Questions to ask when evaluating DAM
vendors

Before selecting a DAM platform, organizations should evaluate solutions
against their workflows and long-term needs.

Key questions include:

Who will use the system, and how often?

What types of assets will be stored and managed?

How many users will need access?

What integrations are required with existing tools?

How important is brand governance or template-based creation?
What level of permissions and compliance control is required?

How easy is the system for non-technical users to adopt?

ARV VAR LR LRV ARV AV

What implementation support is provided?

Answering these questions will help determine which DAM platform best
fits your organization’s needs.
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How to evaluate DAM solutions

A structured evaluation process can help ensure the right decision.

STEP

01

STEP

02

STEP

03

STEP

04

STEP

05

IDENTIFY CONTENT & WORKFLOW CHALLENGES

Document your current bottlenecks related to
asset management, brand governance, and content
distribution.

DEFINE SUCCESS CRITERIA

Establish the outcomes you want from a DAM
implementation, such as faster asset discovery, improved
brand consistency, or reduced content duplication.

CREATE USE CASE SCENARIOS
Outline real scenarios your teams face, such as

distributing campaign assets globally or enabling
partners to access approved content.

COMPARE VENDORS

Evaluate vendors based on their ability to support
your workflows, integrations, scalability, and ease
of use.
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Implementation considerations

Successful DAM adoption depends on thoughtful planning and
onboarding.

5> Asset migration

Existing assets must be cleaned, organized, and migrated into
the new platform.

ED Metadata and taxonomy setup

Establish a tagging and organization structure that supports
efficient search and discovery.

ED User training

Training ensures teams understand how to upload, search, and
distribute assets effectively.

E> Governance policies

Define rules around asset approvals, brand usage, and
permissions.

I:D Typical DAM implementation timeline

While timelines vary depending on organization size and asset
volume, many DAM implementations follow a structure like:

WEEKS 1-2: WEEKS 3-6: WEEKS 7-8:
planning and asset training
taxonomy migration and and system
design configuration launch
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How Lytho supports modern digital
asset management

While many DAM platforms focus primarily on file storage, modern
marketing teams often need additional capabilities to manage brand
governance and scale content creation.

Platforms like Lytho help organizations centralize assets, enforce brand
standards, and enable distributed teams to create on-brand content
efficiently.

Key capabilities include:

Centralized asset management

Lytho provides a single source of truth for brand assets, allowing teams
to store, organize, and distribute content from one platform.

Brand center

Brand guidelines, logos, templates, and brand resources can be
centralized so teams and partners always have access to the latest
materials.

Template-based creation

Teams can generate on-brand assets using smart templates, reducing
creative bottlenecks while maintaining brand control.

Integrations with creative tools

Lytho integrates with tools such as Adobe Creative Cloud, allowing
designers to access assets and workflows directly within their existing
tools.

Governance and permissions

Granular access controls and asset permissions help organizations
ensure assets are used appropriately.
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Final thoughts

Digital asset management has evolved from simple file storage into a
strategic system that supports brand governance, collaboration, and
scalable marketing operations.

Choosing the right DAM platform can help organizations:

Maintain
brand
consistency

{Oﬁj}

Reduce
operational
inefficiencies

000
X Y

Improve
collaboration
across teams

Accelerate

distribution

oA

content

By evaluating solutions against real workflows and long-term content
goals, organizations can select a DAM platform that supports their
growing content needs and enables teams to create, manage, and

distribute assets more effectively.

Lytho is a creative operations platform built for teams who need to move fast without
losing control. From streamlining content creation to managing every asset in a
centralized DAM, Lytho gives marketing and creative teams the tools to produce on-
brand, compliant content — with the audit trail to prove it. Learn more at lytho.com.
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